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South Carolina:

The Perfect Business Location

South Carolina understands the needs of today’s businesses. That understanding is reflected
in the state’s business-friendly climate and its worker training programs, offered through
readySC™. South Carolina has developed a reputation as a place where businesses can
prosper and is consistently ranked among the top 10 states in the nation for its business envi-
ronment. Some of the state’s recent national recognitions include:

Among the Top Three in the Percent of Private Industry Employed by Foreign-Affiliated Compa-
nies, U.S. Bureau of Economic Analysis.

e Among the Top Five for Most Business Friendly States, Pollina Corporation.

¢ Among the Top Five for Best State Worker Training Program, readySC™, Expansion Management
magazine.

e Among the Top 10 for Lowest Cost for Doing Business, Milken Institute.

Among the Top 10 for Best Pro-Business Regulatory Environment, Forbes.

Furthermore, South Carolina is among 10 states with the lowest cost of labor on Business Fa-
cilities’ 2007 “Cost of Labor Ranking.” Combine this business-friendly environment with a
strong and growing back-office sector, and it becomes readily apparent why many call centers
enjoy calling South Carolina home.
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South Carolina:
Opportunities Abound

Expansion Management and the National Policy Research Council teamed up to rank
South Carolina fourth on their list of Top 15 States for Recruitment & Attraction. Charles-
ton-North Charleston and Columbia made their Top 20 Mid-Size Metros list; Myrtle Beach
made the Top 20 Small Metros list. Statewide, there is an abundance of locations from
which a business can choose — from the Lowcountry and Coastal region all the way to the
mountainous Upstate, and anywhere in between.

The Lowcountry and Coastal region continues to be a major non-urban area experiencing
expansive growth in the state. Many are attracted to the region due to its unsurpassed
quality of life. If a more central location is desired, the Midlands region in South Carolina is
an excellent option for a business to locate. This area is also experiencing tremendous
growth, and businesses are benefiting from low operating costs, a central location and a
rapidly growing labor pool.

The Upstate region of South Carolina offers an array of buildings, in a variety of sizes and
locations, in which a call center can set up operations quickly. There are several higher
education institutions in the area that provide a young, dynamic and knowledgeable work-
force. Because the cost of operating a business in South Carolina is highly competitive
compared to its Southeastern counterparts, any location across the state offers a tremen-
dous quality of life that many will find a great place to live, work and play.
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Competitive
Wages

An ldeal Location for Call Centers

Labor costs are one of the key components affecting a call center’s bottom line, so a company lo-
cating in South Carolina is assured of a competitively priced labor pool. Typical occupational
wages for positions supporting call centers are significantly less than the national average.

Additionally, South Carolina has military bases located throughout the state, ensuring partners
and spouses of military personnel who provide a hard-working, dependable and skilled workforce
base. There are also large concentrations of retirees located throughout the state from which a
business can draw a competitively priced, reliable workforce. In fact, South Carolina has a higher
percentage of individuals over the age of 60 than the nation as a whole. Counties such as Horry
and Beaufort have significant concentrations of retirees who are ready and available to staff any
call center.

Combine these factors with economical salary levels and high productivity rates, and it is easy to
see why more and more companies are choosing to call South Carolina home. Highly competitive
workforce incentives help companies find, train and retain a productive workforce. Our nationally
recognized worker training program, readySC™, has been building a skilled, flexible and depend-
able workforce for over 40 years and is ready to put their expertise to work for you.

South United % Above/Below
Occupation Carolina States National Average
Receptionists and Information Clerks $10.49/hr. $11.01/hr. -5.0%
General and Operations Managers $35.04/hr. $40.97/hr. -16.9%
New Accounts Clerks $13.28/hr. $13.65/hr. -2.8%
Customer Service Representatives $13.04/hr. $13.62/hr. -4.4%
Sales Representatives, Technical $26.31/hr. $30.98/hr. -17.7%
Brokerage Clerks $13.53/hr. $17.50/hr. -29.3%
Bill and Account Collectors $13.07/hr. $13.97/hr. -6.9%
Bookkeeping, Accounting and Auditing $13.35/hr. $14.69/hr. -10.0%
Clerks
Telemarketers $9.61/hr. $10.09/hr. -5.0%
Data Entry Keyers $10.56/hr. $11.87/hr. -12.4%

Source: Bureau of Labor Statistics, May 2006 State Occupational Employment and Wage estimates, http://www.bls.gov/oes/current/
oes_sc.htm#b41-0000
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Skilled
Workforce

Dedication to encouraging eco-
nomic growth has led to the
state creating and fostering a
strong labor force and business
climate that companies find opti-
mal for the production of their
goods and services. The vital
aspect of a strong workforce is a
commitment to ensuring that
workers are provided with the
best training programs. South
Carolina does just that through
several aspects, including the
nationally acclaimed program
readySC™.,

For more than 43 years,
readySC™ has been recognized
as one of the nation’s premier
economic development training
programs. readySC™ helps or-
ganizations to start-up quickly
and efficiently in today’s com-
petitive environment, and pro-
vides custom-designed solutions
such as workforce recruiting,
testing and experienced project
management.

All of readySC™ services culmi-
nate in real economic value for
any company. From a quick,
successful start-up, to reduced
turnover, to providing a qualified,
motivated workforce, to deliver-
ing world-class training pro-
grams, readySC™ delivers
value at little or no cost to com-
panies.

ready=C ™—an Innovative Training
Development Model

readySC™’s proven training development model is a 3-D
Process consisting of three phases designed to expertly
provide the necessary skills, abilities and knowledge to
make your project successful.

Discovery: readySC™ works with your subject matter ex-
perts to determine the skills, knowledge and abilities
needed; as well as to define the desired culture and work
environment at your new facility.

Design: The program then designs training to meet your
specific needs. Team based? Five-S? GMP? readySC™
doesn’t just deliver these individual courses; it can integrate
their principles into every facet of the training so that your
training plan is customized specifically to you.

Delivery: readySC™ is completely flexible in its delivery op-
tion: hands-on simulation of your working environment; com-
puter based training; workstation training; virtual re-creation
of your work processes; and handheld video delivery op-
tions.

readySC™ is ready to work with you to determine the right
solution for your organization.

“South Carolina's workforce development model is best in class.
The whole process from our company’s standpoint allows us to
make sure that we have the right people trained at the right place
at the right time with the right motivation. South Carolina does
this better than any other state that we do business in.”

- ® 1om sTUBBINS
VOUGHT AIRCRAFT INDUSTRIES, INC.
DREAMLINER 787 PROJECT
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A Blossoming Population

South Carolina grew by more than 77,000 people last year. Almost 60,000 of this growth
was due to people actively moving to the state. Furthermore, according to the Census
Bureau, since 2000, South Carolina has grown by more than 384,000 people. This rapid
population growth is due in part to the great quality of place the state has to offer, its
positive business climate and its knowledge workforce.

In particular, our strong and diverse population and workforce can easily complement the
needs of a call center. There is a strong and growing retiree population in South Caro-
lina: in 2006, the state’s population was just over 4 million residents, with 18 percent 60
years of age or older.

Likewise, South Carolina is organically growing its workforce by working hard to retain
the best and brightest students here in the state. There are more than 210,000 students
enrolled in the state’s 33 public institutions and 20 private schools, with thousands
graduating each year, adding to the knowledge workforce in the state. Whatever your
labor force needs—from retirees to students—South Carolina is able to meet these
needs through its fast growing and diverse labor pool.
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Speed to Occupancy =
Speed to Market

South Carolina has a proven track-record of enabling businesses of all sorts to plan, build and start
work rapidly and efficiently. BMW Manufacturing Company’s plant in the Upstate was the fastest
start-up at that time (early 1990s). It took 23 months from groundbreaking to the first car rolling off
the assembly line. The fabrication facility for Vought Aircraft Industries in Charleston, which con-
structs part of the 787 fuselage, took only 16 months to complete, from the turn of the first shovel
to the grand opening.

Your company’s call center can benefit from this efficiency and have operations completed in a
matter of months. Call center facilities can be built to suit the needs of individual businesses or you
can choose from a variety of pre-existing buildings in the state. Additionally, there is an abundant
supply of land which your call center can utilize to get your operations up and running in the quick-
est way possible. Land is plentiful in South Carolina and, more importantly, it is reasonably
priced.

Because the state can offer a multitude of shovel-ready sites, pre-existing buildings and available
acreage, call center facilities can establish faster and capitalize on their respective markets sooner.
South Carolina created a single, proactive permitting source to eliminate red tape that can inflate
an expanding company’s real and opportunity costs. A streamlined permitting process means that
unnecessary road blocks and obstacles have been removed. It is simply a matter of choosing
what suits your company best. South Carolina has a history of fast and efficient project develop-
ment and is ready to put these skills to work for your call center here in the state.

" pERO /\/(7 “The accelerated timeline we enjoyed from ground-breaking to completion of
< e our new facilities is a remarkable feat. It’s a testament to the support and
g :‘ cooperation we received from state and local governments and agencies.
A O These public-private partnerships have positioned us for success.”
) N
* e - Randy Smith, Chief Operating Officer,
LpLcC Global Aeronautica, LLC
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Low Cost
of
Operation

Low Utility Cost =
Improved Bottom Line

Power is “mission critical” in call center operations. Whether it be rapidly processing
thousands of financial transactions or supporting a company’s Internet and intranet facili-
ties, the capacity to deliver this power in a timely and highly dependable manner is crucial
for any call center operation. South Carolina understands that call centers may require
large amounts of power, making cost an important factor.

South Carolina’s natural gas and electricity rates are some of the lowest and most eco-
nomical in the nation. In particular, electricity rates in the state are considerably lower
than both regional and national averages. The U.S. Energy Information Administration
reports that the cost of electricity for industrial users in South Carolina is 25 percent be-
low the U.S. average: 4.71 cents per kilowatt hour versus the U.S. average of 6.16
cents (Source: U.S. EIA, Electric Power Annual, October 22, 2007. Data is from 2006).

South Carolina also understands that interruptions to power supplies can have a tremen-
dous effect on a company’s bottom line. South Carolina is committed to providing a
steady, reliable supply of both gas and electricity — ensuring call centers a steady and
reliable source of energy.
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Pro-Business Climate for

Ensured Success

South Carolina has fair wage rates, a right-to-
work policy, easy access to government, trade
secret protection, one-stop permitting, minimal
start-up costs and performance-based incentives
that reward job creation and investment. In the
increasingly competitive global economy, South
Carolina is committed to ensuring that any busi-
ness can compete effectively. In addition to
these advantages, the state offers an attractive
and competitive incentive structure to busi-
nesses choosing to locate here. Some of these
incentives include:

This incentive provides an income tax credit for
the renovation, improvement and redevelop-
ment of abandoned retail facility sites in South
Carolina. The taxpayer has the freedom to
chose whether to claim the income tax credit or
the real property tax credit.

By creating new jobs in South Carolina, compa-
nies may be eligible for a tax credit against their
South Carolina income tax liability.
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Nothing
Complements

Your Investment
Like Ours

Companies creating “net” new jobs in certain
of South Carolina's economically distressed
counties will benefit from a corporate income
tax moratorium. Companies that qualify for
the moratorium will be able to entirely elimi-
nate their state corporate income tax liability
for a period of either 10 or 15 years.

Job Development Credits (JDC) are discre-
tionary incentives that can address the spe-
cific needs of individual companies. The
credit provides a rebate from personal income
withholdings tax of eligible new employees
and can be used to offset certain approved
expenses such as real property costs, training
or infrastructure.

South Carolina exempts long distance tele-
communication services, including 800 ser-
vices, from sales and use tax.

“From A to Z, South Carolina understands economic
development and is clearly making the effort to con-
tinue its attractiveness to business. When it comes to
economic development, it’s a state that other states
should emulate.”

- Ronald R. Pollina, Ph.D., President,
Pollina Corporate Real Estate, Inc.
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Enjoy the Palmetto State

South Carolina offers it all: arts and culture, a wonderful climate
and a fantastic place to live, work and play.

Arts and Entertainment

Cultural arts are prevalent in
many areas across the state,
from small towns to metropoli-
tan areas. Steeped in unique
cultural history and tradition,
South Carolina offers a wide
variety of arts and entertain-
ment, including the world-
renowned Spoleto Festival
USA held annually in Charles-
ton. Competitive conference
play, in-state rivalries and ex-
cellent facilities also make col-
lege sports a popular pastime
in the state.

Wonderful Climate

Warm summers and mild win-
ters are characteristic of the
Palmetto State. The subtropi-
cal climate found in most of
the state arises from the com-
bination of the state’s rela-
tively low latitude, its gener-
ally low elevation and the
proximity of the warm Gulf
Stream in the Atlantic. Resi-
dents enjoy outdoor activities,
such as golf and tennis, year-
round and companies see few
weather-related business in-
terruptions.

South Carolina Department of Commerce

A Great Place to Live,
Work and Play

South Carolina offers an ideal
location that integrates a
highly-skilled workforce with
a fantastic location to live,
work and play. This is due to
a positive business environ-
ment which is continuing to
attract skilled high-tech work-
ers to the region. In turn, the
economy and future high-tech
and information-based job op-
portunities are growing. Si-
multaneously, the state is
working hard to further in-
crease the standard of living
and quality of life for all in the
state.
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Department of
Commerce

For more information on how we

can help your business grow, contact:

South Carolina Department of Commerce

1201 Main Street, Suite 1600
Columbia, SC 29201

(800) 868-7232

(803) 737-0400

SCcommerce.com
C.C.10.08
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